WSBPA

Member Benefits:

* Monthly MNewslatier

* Legislative Representotion
* Tournaments

* Jackpot Classic Leagues
* Grand Prix Program

* Mestings & Semimars

* SYSCO Foods Parmership

* BPAA Group Buying

* Pepsi Rebates

* Music Licensing

* BPAA Bowl Expo

* Mid Winter Mesting

* Special league Formats

* Group Marketing Funds

WSBPA
6333 First Avenue South
Seattle, WA 98108
206.762.6752
fax: 206.768 2662
www.wshpa.org
wwnw. bowlingis back.com

greg@wshpa.org

Wazhington State Bowling Proprietors' As=zociation: March, 2010

WSBPA to Award 510,000
at Youth Tournament April 10-11

The Ind annual WSBPA Grand Prix Bonanza Scholarship T ournament will
reward your youth howlers with $10,000 in scholarship toward their college tuition
on April 10-11, 2010, at Daffodil Bowlin Puyallup.
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EVERY youth howler will receive a minimum $25 Grand Prix Scholarship for their
participation. Top scholarship am ounts, up to $500 per person, will he awarded

hase on their order of finish in singles, doubles and four person team events.

Entry fee is only $20 per event. Bowlers may roll singles and team events once and
twice with a different partner in the douhles event. Each event has multiple

divisions hased on the howlers' aver ages.

Every youth bowler is eligible regardless of whether they are a current Grand Prix
member. A nominal $7.50 membership fee qualifies each howler.

Samples entries forms are enclosed and can he e-mailed to your customers directly

by simply sending an e-mail to: gregi@wshpa.org.



WSBPA

WSBPA Earns $3,003

"Bring A Friend"
Promotion

The WSBPA received the
"best public relations
campaign award" at the
recent BPAA Summitin
Arlington, Texas.

"Bring a Friend in 2010"
was the catch-phase
adopted to encourage your
league bowlers to recruit a
new bowler to join their
league for the 2009 - 2010
season.

But.... this campaign should
work even better for you
for the 2010 - 2011 season
starting in
August-September,

We have on-hand more 3"
"Bring a Friend in 2010"
employee buttons for your
staff to wear.

Just call us and we'll ship a
supply to you,

Also, through our WSBPA
marketing fund, we can
reward every bowler who
recruits a friend to bowl
with $25, with $25
matched by your center.

This past spring and summer, 17 WSBPA memher centersjoined the Bruce

Davis sponsored "Kids Bowl Free Program." The program awarded kids
two free games of howling every day through the first week of Septemhber.

How the program works:

All of the participating howling centers are listed at
http:/www.kidsh owlfree.com/all_centers.php.

Select a howling center near you.

Register directly on the howling center page (The registration is valid
only at the howling center where you register and cannot he used at

any other howling center unless otherwise noted.)

Once you register, you will have the opportunity to purchase the family
pass. The Family Pass was created to allow for adult family members
to enjoy howling throughout the summ er as well. The Family Pass
starts from $24.95 and includes 2 GAMES PER PERSON PER DAY.
The Family Pass covers up to 4 adult family memhers. ¥ ou may have
1,2, 3, or 4 adults on the family pass.

This low one-time payment coversup to 4 adults for the entire summer and

is a tremendous value.

In 2009, member centers sold 2,003 family passes and earned $24,036 in
revenue. The WSBPA earned $3,003 toward our Marketing Fund hased on
centers recruited into the program, and $1.00 from every family pass

purchased.

THow is the time to recruit your center tojoin this successful program. In

2009, onemillion kids enrolled into the program nationally.

Participating centers, including many in our state, had waiting lists in their

centers during daytime hours, all summer.

Add in food, beverage and rental shoe income and the financial rewards

for most were very strong,

5o to www.kidshowlfree.com today to enroll your center. ‘m
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